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SCHOOLSWEEK G

Schools Week has quickly become a primary source of news
for thousands of professionals working across the schools and
education sector. Its rapidly growing presence in the community
is rare for a newspaper in its infancy, but is a clear indication of
bigger things to come over the coming years.

Schools Week is a weekly printed newspaper that readers
know will not hold back in providing them with investigative and
in-depth news articles.

The editorial team is packed with talented and experienced
journalists and under the guidance of editor Laura Mclnerney,
readers know that the paper will ask the tough questions,
find the debatable point, tell the difficult truth and always put
schools first.

The newspaper is read by a highly influential and aspirational
demographic from across the schools sector in England. From
school head teachers to multi-academy trust executives, from
school governors to school business managers and from public
relation professionals to teachers; we are proud of the diverse

readership that we have engaged in a short period.

Schools Week prides itself in being the first to report on the
news that matters and in the space of just over 18 months it
has become part of the sector’s daily routine — whether that
be checking schoolsweek.co.uk for the latest breaking news

stories, reading through the weekly newspaper on a Friday
morning, or scouring through the job ads (plus the online jobs
board) for the latest career opportunities.

The newspaper has come a long way. The team has expanded.

: Managing director

i The stories have become bigger and juicier. The weekly website
audience has grown at an incredible pace, from hundreds to
hundreds of thousands a week. The recruitment advertising

: section has grown. And our creative opportunities for our
display clients have engaged well known sector brands such as
i OCR, City and Guilds, Pearson, BBC Learning and SSAT enabling
them to engage with an influential audience.

As Schools Week is aimed at influencers, aspiring leaders and
decision makers, the title communicates on a weekly basis with
a highly influential and targeted audience.

The title is distributed to individual subscribers and on a
multiple subscription basis (whereby whole organisations
¢ subscribe), as well as key decision makers within the sector.
© This, coupled with the newspaper’s expert sector knowledge
and regular specialist supplements, events and sponsorship
. opportunities gives you unrivalled channels when reaching out

to influential members of the schools community.

Dasking

Shane Mann

Lsect Ltd
(Publisher of Schools Week)
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Struggling

>R

BILLY CAMDEN

school paid

£600,000 to football club

Bolton Wanderers Free School's financial worries force closure as roll falls short
>

.
ent and utilities bills an extortionate’ use of public money, says union leader

@BILLYCAMDEN

THE EDITOR

Laura Mclnerney taught in
East London for six years,
starting out as a TeachFirst
participant and finally as an
Advanced Skills Teacher.
After writing a book in 2011,
The 6 Predictable Failures
of Free Schools...and How
To Avoid Them, she spent
the next two years in the US

studying education policy on a

Fulbright Scholarship.

During this time Laura

regularly wrote features
for LKMCo, and the New
Statesman and she stills
writes a monthly
Guardian column.

Media Pack 2017-18

Laura’s superpowers include
encyclopedic knowledge of

i past education secretaries
and the ability to stop a year

© 9 boy in his tracks with just a
. stare.

schoolsweek.co.uk



Our weekly printed newspaper is read by a highly engaged,
aspirational and influential audience. From school head
teachers to multi-academy trust executives, from school
governors to school business managers and from public
relation professionals to teachers; we are proud of the diverse
readership that we engage. As Schools Week is wholly aimed
at the schools sector, the title communicates on a weekly basis
with an active and loyal readership.

Schools Week takes you to the edges and the heart
‘ ‘ of educational information and debates: to the

places where political, philosophical and economic
discussions are inescapable and to the real-life experiences
where tears of dread and joy are shared. Schools Week gives
more access than other similar publications to the backroom
influences on education - the think-tanks and policy creators
— enabling teachers and leaders to lift the veil of naivety from

school management.”

Lisa Pettifer - Head of Teacher Development,
NAHT

I probably shouldn't admit this, but Schools Week is
‘ ‘ the only newspaper I routinely read cover to cover. It
does two things I love: proper old-style investigative
journalism and beautiful data analytics. Both these
things hold the Government to account in a way

that no other education journalism currently
does.”

Rebecca Allen -
Head of Datalab

Schools Week has fast become essential reading for

anybody involved in education. It is hard-hitting,
investigative and inquiring and really gets to the core of the
issue. Schools Week has become the first place I turn to for the
low down on the latest education issue.”

Henry Stewart- co-founder,
Local Schools Network
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More than: (1)SCHOOLS |

410,000+

Monthly page views

Up from 250,000 in Q1 2016

290,000+

Visits per month

Up from 120,000 in Q1 2016

-z=a 12,640+ 33,000+

K1 Facebook likes Y Twitter followers

Since our launch in September 2014 our readership has
rapidly increased. The figures on this page show just how
quickly Schools Week has become a primary source of
news for the schools and education sector.

These figures represent a three month average between

Jan 1 - 31 March 2017.

B o Ao
1 1 ] I
Print run Digital edition readership Printed editions full colour pages per edition
focused on education

schoolsweek.co.uk

Media Pack 2017-18
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Schools Week is a superb platform from which to engage © Print recruitment advertising starts from £300, for a three by (([)7 GEE| ————
with potential applicants for your vacancies. Your recruitment five advert. Our pricing is simple to understand. You choose the T
adverts will effectively reach and engage with our niche and space that you require and decide how you want to fill it. There O
engaged audience. ¢ are no additional charges for composite adverts. O —
We pride ourselves on being honest and flexible with all our All adverts that are inserted in the paper also receive a free (5 e Hvalf:_’agle Full Page
customers. Our in-house team are here to offer you a wide : featured job advert, worth £250. This will ensure that your é e
range of creative solutions to help advertise your job role. Your  : advert has the widest possible reach. M — 20x4
account manager will understand your needs and will work with Our experienced graphic designers can also design the advert M —/——-—— Q:Z;t:r Half Page
you to ensure that your advert looks great and gives off the right : for you. é
message to potential candidates. : . .
FRONT PAGE STRIP QUARTER PAGE (LEFT)  HALF PAGE HALF PAGE VERTICAL FULL PAGE
_ _ 222mm (w) x 47mm (h) 129mm (w) x 165mm (h) 260mm (w) x 165mm (h) 129mm (w) x 338mm (h) 262mm (w) x 345mm (h)
26 5¢ hools seek to end daily Christi:
£1,250 £1,600 £3,200 £3,200 £5,600
Testimonial
20x4 (RIGHT)
129mm (w) x 200mm (h)
ncfe. . ‘ i Along came Schools Week. What a £2,400
get planning in 2017. difference! This is the paper for me. Just
the right size, excellent content by great

Book today at theskillsshow.com
¥ Of siilisshow journalists, real people from across the

[ T —

DPS
545mm (w) x 345mm (h)
No bleed

BACK HALF PAGE
262mm (w) x 175mm (h)

——

world of education sharing their views

Back Half Page

and lots of suggestions on where to go £3,750

ing Multi-Academy Trusts

THETRUTH DANMOYNIAN,
BEHNDPROGRESS@__| | HARRIS AND THOSE
AND GRANNARS | OFSTED GRADES.

if you want or need more information Double Page Spread £10,000

W #MATformation

THE GRAMMAR Develop your roadmap for or different viewpoints. I do not always
SCHOOLS GAMBLE joining or forming a MAT agree with everything, particularly some

Would you roll the dice?

of the book reviews, and [ probably

would not read it if I did! We teachers

are contrary like that. But I love the

F‘mdnutmnreahnunhiseveo.(n/estahlishing—mals fact that lt embraces a'l'l perspectlveS, cOver wrap package
— B e i is fair in its reporting and analysis and FRONT

T 220mm (w) x 340mm (h)
No bleed

SINGLE PAGE

273mm (w) x 345mm (h)
No bleed

Full Page SPREAD

544mm (w) x 345mm (h)
No bleed

oo brings me the very latest in “breaking

ssat S education news. It is fearless, fresh

EX19/MSTOOHDS

and honest. It makes me feel part of a

MOVERS ~ SHAKERS T e et community of professional thinkers that

Double Pége Spread

I want to get to know better. I also won a

Front Page

mug! And some sweets that

I binged.

Cover wrap package:
£15,000

€X33IMSTOOHDS

Inside front cover Inside back cover

NEW SMART APPRENTICESHIP TECHNOLOGIES
s cause s top sacrt

Get in touch!

Carmel O'Hagan -
PGCE course tutor

Call 020 3432 1394 or email Vikrant.Bassi@Ilsect.com
should you wish to discuss advertising options with Schools Week.

schoolsweek.co.uk
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white paper won't be
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LEADERBOARD:
928px(w) x 115px(h)

£2,000 for 1 week

£3,300 for 2 weeks
£4,500 for 3 weeks
£5,000 for 1 Month

4' SCHOOLS

News

BACKGROUND TAKEOVER:

365px(w) x 1250px(h)

Left or Right Side:
£3,000 for 1 week
£5,200 for 2 weeks
£6,600 for 3 weeks
£8,000 for 1 Month

Both Sides:

£5,000 for 1 week
£8,500 for 2 weeks
£10,500 for 3 weeks
£11,000 for 1 Month

0

£15,000

COMPLETE CLIENT TAKEOVER
(LEADERBOARD AND BACKGROUND TAKEOVER - BOTH SIDES FOR ONE MONTH:

Media Pack 2017-18

ncfe.

choose vcerts.

HOMEPAGE BANNER:
630px(w) x 255px(h)
£1,500

| DoverChristChurch (3

PREMIUM BUTTON:
260px(w) x 200px(h)

£2,000

Buttons can be animated to
include more information.
Our designers can help with
this process.

K
ncfe.

find
out more.

BUTTON:
125px(w) x 125px(h)
£800

Buttons can be animated to
include more information.
Our designers can help with
this process.

2' SCHOOLS

Online creative
solutions include:

Banners

e Buttons
e Advertorials

Animated Activity
Video Content
Client Takeover

Our display advertisers have included:

OCR

Oxford Cambridge and RSA

Association
of School and

O College Leaders
I

g SOLUTIONS

ncfe.

CfBT®

Education Trust

nece

HATICNAL
EXTENZIOMN
COLLEGE

The Telearaph
FESTIVAL OF
EDUCATION

AHT

FOR LEADERS, FOR LEARNERS

Wational

n I Governars'
Association

Cit
Gui

| g
Lo
FEKEE
et

Lo
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All rates listed exclude vat
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Schools Week is a superb platform from which to communicate
your organisation’s message to the Education sector.

Highly regarded and seen as the primary source for news, we
are intouch with what works in the sector and what our readers
want to see.

Therefore, placing your organisations message in Schools Week

using the formats below provide a great opportunity to reach
out to our engaged and decision making audience.

Advertorial

Artwork can be designed by our Marketing Team for an
additional £50. Artwork will be reviewed by our Editor.

PRINT:

262mm(w) x 165mml(h)
650 words max

1 week Edition

ONLINE:

262mmiw) x 165mm(h)
2,000 words max

1 month allocation

£3,250 plus vat
*Includes Online

LEAFLETS IN PRINTED EDITIONS :

£2,500 plus vat

Included in designated edition of Schools Week.
3,800 inserts required per edition.
Maximum page amount: 8 pages or fewer

Size requirement: A4 or smaller

£1500 plus vat per edition

Email Campaign

EMAIL INCLUSION IN WEEKLY NEWSLETTER :

Sent to a combined 30,000+ Schools Week and FE Week members
with an average open rate of 56%

100 word message at the top of the email accompanied with
Organisation logo or image

£2,000 plus vat per email

cache

Understanding the changes
to Apprenticeships

Ip support you through the

Visit: cache.org.uk
Email:info@cache.org.uk
Call: 03453472123

: PLEASE SIR, DO =
BOOK REVIEW: AVE A ROOM
QPO WARY \ f‘d‘ﬁu’fu““" gﬂnimsu

L e

SCHOOLSWEEK {g)

The

Education
Q Mwninnino
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VIDEO CONTENT:

Schools Week’s exciting video advertising options are a great
way to interact with our readers online.

Over 4 billion videos are viewed on YouTube daily. Why?
Because Videos are a fun and interactive way to inform your
target audience. They provide a great opportunity to offer a huge
amount of information in a short amount of time. Thus allowing
you to tell story and encourage our readers to share with their
colleagues. Grab the attention of our high online readership
today.

Placed in three top news articles or within advertorial:
£2,000 per week or £1,000 in addition to cost of advertorial

Sidebar video placed on the right column of all
£3,000 per week or £8,500 per monthln Article/Advertorial

Media Pack 2017-18

schoolsweek.co.uk
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Supplements

Schools Week supplements are highly regarded in the Education

sector for providing in-depth and insightful editorial and
commentary on important matters and occasions. Supplements
are produced throughout the year to accompany an edition

of Schools Week and offer advertisers sole sponsorship
opportunity.

Sole sponsorship of a Schools Week supplement is an
innovative method for directly communicating to the sector
while giving readers something useful they will retain for future
reference.

Every Schools Week supplement is bespoke and is managed
by one of our journalists; this ensures that we produce a high
quality product for our readers and of course its sponsor.

Supplement Topics can be suggested by the client or chosen
from a list of available opportunities.

A sponsored 16-page supplement includes:

e |n partnership logo on front page and on each folio
: o Double page advert on centre pages (528 mm wide x 350

mm high plus a 5 mm bleed)

e Full page advert on outside back cover (264 mm wide x

350mm high plus a 5mm bleed)

e 650-word comment / expert piece

Supplement distribution

e Print-run of 4,000 and a copy sent to every Schools Week

subscriber

¢ 100 copies sent to the sponsor [more if requested)
: o Free digital copy advertised on Schools Week website
: o A’'sponsored by’ email to over 14,500 members directing

them to the digital copy

: e Several ‘sponsored by’ tweets with a link to the digital copy

£15,000 per supplement or two for £30,000 with £10,000 added value advertising

Half Page

HALF PAGE: DPS:
255mm (w) x 165mm (h)

No bleed +5mm bleed

SSAT

CONFERENCE

Q
€0,
@

QUALITY AND
EQUITY

Choming e gagn whis rahisg ther Bas

ncfe.

Double Pa:ge Spread

Type: 520mm (w) x 340mm (h)

Full Page

BACK COVER:
254mm (w) x 340mm (h)
+5mm bleed

@ — @

SCHOOLS

FE Week

GENERAL
ELECTION 2015
EDUCATION,EDUCATION,
EDUCATION
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Your brand will receive maximum exposure

COMPANY LOGO ON FRONT PAGE (IN PARTNERSHIP WITH SCHOOLS WEEK)]

UK EDUCATION MEDIA PARTNER

SCHOOLSWEEK@p

BROUGHT TO YOU BY

/\

summerhouse
events

SUPPLEMENT SPONSOR

City&s
Guilds

COMPANY LOGO INCLUDED IN INTRODUCTION (INSIDE FRONT PAGE]

ot rducation is w. .
the calendar year for many sector
professionals.

And that is not to mention the likes
of Black Box Thinking author Matthew
Syed, Piers Morgan and rugby world
cup winning coach Clive Woodward
who graced Wellington College's
stunning surroundings over Thursday
and Friday.

While weather best known for
causing havoc at Glastonbury turned its
attention this year on Berkshire, more
than 1,000 education festival goers —
many in wellies — got around to see
more than 200 speakers who shared
their ideas, thoughts and concerns
about schools across the 20-or-so

« a thought-provoking discussior.
and the dangers of the Ebacc from
Bremner, and Sir Michael Wilshaw who
delivered his last speech as the chief
inspector (turn over to find out which
Ofsted grade he awarded himself).
Page five includes Young, who
offered his thoughts on how schools
could change the language used
around homosexuality, and assistant
headteacher Iesha Small who explained
how introverted teachers could flourish as
school leaders.

The popular Battle of Ideas debates were
as heated as ever and covered on pages six
and seven.

The round-up includes arguments over
whether schools are turning students into

s our
s s 11 Spea
confessed his worries about how the
profession is viewed and urged his
counterparts to “earn the right” to be
considered as “prestigious”, and school

leader Simon Knight warned of the risks
of special schools joining multi-academy

trusts.
We then get into a split debate on the

controversial use of high stakes primary

testing and a warning from education

consultant David Didau about experienced

teachers using their intuition in the
classroom.

For the sessions that we couldn't get
to, we have a selection of expert pieces
from education heavyweights such as
academy trust chief Jon Coles, national

. 1eacher Kris Boulton

LLE WL o e
Festival of Education.

SUPPLEMENT SPONSOR

City&s
Guilds

)

SCHOOLSWEEK.CO.UK | @SCHOOLSWEEK

COMPANY LOGO TOP OF EVERY PAGE (INCLUSIVE OF TWITTER AND WEB ADDRESS)

The Teleqraph
FESTIVAL OF
EDUCATION

summerhouse ™
events

EESTIVALOFEDUCATION 20161

WELCOME TO THE FESTIVAL OF EDUCATION 2016
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schoolsweek.co.uk



SCHOOLSWEEK @

Publication SChEdule Edition Number Press day Issue Date

112 13/09/2017 15/09/2017

113 20/09/2017 22/09/2017

Edition Number Press day Issue Date 14 27/09/2017 29/09/2017

101 26/04/2017 28/04/2017 115 04/10/2017 06/10/2017

102 03/05/2017 05/05/2017 116 11/10/2017 13/10/2017

103 10/05/2017 12/05/2017 117 18/10/2017 20/10/2017
104 1710512017 19/05/2017

105 24/05/2017 26/05/2017 118 01/11/2017 03/11/2017

119 08/11/2017 10/11/2017

106 07/06/2017 09/06/2017 120 15/11/2017 17/11/2017

107 14/06/2017 16/06/2017 121 22/11/2017 24/11/2017

108 21/06/2017 23/06/2017 122 29/11/2017 01/12/2017

109 28/06/2017 30/06/2017 123 06/12/2017 08/12/2017

110 05/07/2017 07/07/2017 124 13/12/2017 15/12/2017
1200772017 14/07/2017

Summer holidays 125 10/01/2018 12/01/2018

126 17/01/2018 19/01/2018

127 24/01/2018 26/01/2018

128 31/01/2018 02/02/2018

129 07/02/2018 09/02/2018

130 21/02/2018 23/02/2018

131 28/02/2018 02/03/2018

132 07/03/2018 09/03/2018

133 14/03/2018 16/03/2018

134 21/03/2018 23/03/2018

135 11/04/2018 13/04/2018

While we are out of production during the 136 18/04/2018 20/04/2018

. summer holidays why not make the most 137 25/04/2018 27/04/2018

% ) . . p 138 02/05/2018 04/05/2018

, =+ of our highly effective online options. 139 09/05/2018 11/05/2018

" e 140 16/05/2018 18/05/2018

141 23/05/2018 25/05/2018

142 06/06/2018 08/06/2018

143 13/06/2018 15/06/2018

144 20/06/2018 22/06/2018

4 145 27/06/2018 29/06/2018

- 146 04/07/2018 06/07/2018

147 11/07/2018 13/07/2018

148 18/07/2018 20/07/2018
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